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Security 15t Title

We Protect Property Rights.

Security 1st Title offers licensed and trained professionals
to assist you with your title and closing needs. Our local
experienced staff delivers exceptional service to protect

property rights of homeowners and lenders.

PRODUCTS AND SERVICES:
Residential and Commercial Transactions
Purchases and Refinances | New Construction
Foreclosure | Short Sales | HUD

Escrow Contract Servicing | 1031 Exchanges

VISIT US ONLINE AT WWW.SECURITY1ST.COM

TITLE INSURANCE | CLOSINGS | 1031 EXCHANGE | CONTRACT SERVICING




® CUTCO

Closing Gifts

—

Blaine Rodman
(316)293-8701

Want to increase referrals and repeat
' YO“R ' business? Why not market yourself

daily and remain top of mind with your
clients by giving them a closing gift
they will love and continuously use?

m Cutco — it’s smart marketing no matter
how you slice it!

Blaine Rodman
Independent Cutco Sales Representative
blainerodman@knivesforlife.com

Your clients will always remember who their REALTOR® is!
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Linked[fl] Learning

Ethics in the Age of Generative Al

Course completed by Marki Lemons Ryhal
Jul17, 2023 at 07:41PM UTC - 38 minutes

Top skills covered

Computer Ethics | | Generative Al
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NAR CORE STANDARDS
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Nick Sha..nes - 2nd
CEO and Founder, + Follow
-®

People worry about bias in Al, but
actually that's all Al is: a summary of
our biases.

Soiits actually pretty good at showing
us our own.

Here are the first 16 images
MidJourney generates in response to
‘a photograph of the perfect
employee’. What do you notice? Are
we ready for recruiting algorithms yet?

#recruitment #learning #talent #A1
#future #bias #unconsciousbias
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Progress is Possible

“Itis very “active’ in
it's responses.”

uid bridge
gaps from
generations”

" chatbl

transparent”

s lovingly straight
foward”

“ChatGPTA was biss

NATIONAL
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REALTORS®
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FRAMEWORK
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2023-2025
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THE NAR 2023-2025

STRATEGIC PLAN

PILLAR: LEADERSHIP AND INFLUENCE

Political Advoc: Risk

2025 omecTvES

Climate and Sustainability
Housing Production e
and Access —

o oty AN

PILLAR; INDUSTRY OUTREAGH

THE NAR 202 25
STRATEGIC PLAN

PILLAR; MEMBER SUCCESS

d Tools
2038 omecTives s omecTves
STIATE G SpPoRTUNTY
Strategic Allances. B e ok
U Real Estate Data and
s - Business Models

ST oPRORTUNIT
Global Outreach
203 owecTvEs
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STRATEGIC OPPORTUNITY:
Global Qutreach
2025 OBIECTIVES.

Explcaria

ara mejoraiosullzando a Taxonormia de Boem
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THE NAR 2023-2025

STRATEGIC PLAN

PILLAR: REALTOR" BRAND PILLAR: MEMBER EXPERIENCE
of strategy
Excellence

REALTOR" Value sTaATEGIC OppORTUNITY:
Partnership with Brokers

-~ 2025 omcTvES

Engagement of Next
Generation Professionals

Sense of Belonging

THE NAR 2023-2025
STRATEGIC PLAN

PILLAR:

NAR-State-Local Assoclation
Relations.

Diversity, Equity and
Inclusion

AND

NAR Focus and Priority

Leadership Development

Environment, Soci
Governance and Resilience
(ESG#R) Practices

2025 omsecTives
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STRATECIC ORPORTUNITY:
Engagement of Next

Generatian Professionals
2025 omzECTIVES

STRATEGIC ORPORTUNITY:
AsSense of Belonging
2025 omzecTvES

STRATEGIC OPPORTUNITY
Diversity, Equity and
Inclusion

2025 omIECTIVES
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How strong is your
digital reputation?

fi faceboolc I "

@ Douglasklliman

REACH
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CProductive.ai e

Just Talk! PRODUCTIVE.AI
Does The Rest

2/22/2024

22

Al compliance is a process
that involves making sure
that Al-powered systems are
compliant with all applicable
laws and regulations.

23

Real estate professionals
should be sure to obtain
permission to use any third-
party work and comply with
any license terms to avoid
copyright infringement.

24




Terms of Use
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Canva's Content License
Agreement

-

1.The basics

2 Fres Content lcanses.
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Acceptable Use Policy

Lrm—

Anc-discrimination

General Use
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Deceptively photoshopped

images, Al-generated
descriptions and
misrepresentations in listings

are among the problems
beginning to surface as the
adoption of Al tools increases.
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AppiyDosign =

Virtual Staging in One-Click

30
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Ethics and Best Practices for
Using Al in Real Estate:
Agency Relationships COE
Article 1
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Article 1

When representing a buyer, seller, landlord, tenant, or other client
as an agent, REALTORS® pledge themselves to protect and promote
the interests of their client. This obligation to the client is primary,
but it does not relieve REALTORS® of their obligation to treat all
parties honestly. When serving a buyer, seller, landlord, tenant or
other party in a non-agency capacity, REALTORS® remain obligated
to treat all parties honestly. (Amended 1/01)

32

Openal Threatened With Lawsuit Over ChatGPT Defamation

Why does this matter? =

This lawsuit could potentially set a precedent for holding Al
legally and ible for the false or

defamatory outputs of their systems.

As a result of this case, there might be increased demand for Al

developers to implement rigorous auditing and editing

to rectify i information by

their systems.

The risk of defamation lawsuits might drive Al developers to
collaborate with legal and policy experts to create Al systems.

that have built-in safeguards against generating harmful or
damaging content.

33
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Bipartisan
Framework
for U.S. Al Act

Lawmakers aim to prevent the mistakes
made in the past regarding privacy, safety,
and security laws for social media
companies. They are moving swiftly toward
legislation, driven by recognizing Al's risks
and benefits. Industry leaders have
advocated for Al regulations to address
concerns such as disinformation, job
displacement, and electoral disruption.

2/22/2024
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inces new Copilot Copyright
r customers

This commitment is a response to the
uncertainty surrounding copyright law and
aims to ensure that customers can utilize
generative Al services without fear of legal
repercussions while encouraging
responsible usage and compliance with
content filters and safety measures.

35
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Transparency and explainability

The lack of transparency and explainability in Al algorithms can raise legal concerns related to
consumer rights, privacy, and accountability more widely. Infringements could lead to fines by
regulators, not to mention reputational damage. As a developer or publisher, you should
address the following considerations:

User consent and data privacy: obtain informed user consent for collecting and utilising
personal data in Al algorithms. Comply with applicable data protection laws and clearly
communicate data collection and usage practices (what type of data is processed and why,
what is it used for and how long is it stored?) to users. Provide options for players to opt out
of data collection if the collection and processing is based on their consent.

Algorithmic transparency: strive for transparency in Al algorithms by providing users with
understandable explanations of how Al-driven features function within the video game. This
helps build trust and ensures users can make informed decisions about their engagement
with Al systems.

38

REALTORS®, in attempting to
secure a listing, shall not
deliberately mislead the
owner as to market value.

STANDARD OF PRACTICE 1-3

39

13



From the beginning of FHA appraisers gave high ratings
to mortgage applications if there were no African
Americans living in or nearby the neighborhood but
also lowered their risk estimates for individuals'
properties with restrictive deed language.
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he NewlorkTimes

Black Homeowners Face
Discrimination in

Appraisals
Companies that value homes for sale or refinancing
are bound by law not to discriminate. Black

homeowners say it happens anyway:

Bowmsuice o 0 D

41

In each comment, a repeated theme: Home
appraisers, who work under codes of ethics but with
little regulation and oversight, are often all that
stands between the accumulation of home equity and
the destruction of it for Black Americans.

The value of Stephen Richmond’s home in a Hartford, Conn., suburb
jumped after he removed family photos and movie posters, and had a
white neighbor stand in for him during a second appraisal. Monica
Jorge for The New York Times

42
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A Black couple had a White friend show their
home and its appraisal rose by nearly half a
million dollars

906

vse
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Al Tools and Technologies for
Real Estate Brokers:
Discrimination COE Article 10
44
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Bias and fairness in Al algorithms

Al algorithms used in video games have the potential to perpetuate bias and
unfairness, both intentionally and unintentionally, for example, by generating
characters which show racist, sexist, or violent behavior. To avoid harmful
stereotypes or encouraging negative (player) behavior, think about:

Discrimination and equality: ensure that Al algorithms do not discriminate against
individuals based on protected characteristics such as race, gender, or religion.
Implement measures to address potential biases in Al decision-making processes,
especially in multiplayer video games where fairness and equality are crucial.

Data bias and training: examine the data used to train Al algorithms and mitigate
biases that may arise from skewed or incomplete data sets. Implement robust data
collection and validation processes to ensure fairness in Al-generated content,
character abilities, and gameplay mechanics.

2/22/2024
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FAIR HOUSING ADVERTISING WORD AND PHRASE LIST

47

Becoming and remaining informed.

The REALTOR® should strive to:

Seek reliable information on matters that depend, in
whole or in part, upon information or knowledge the
REALTOR® may provide to clients and customers.

48
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NATIONAL
| REALTORS®

or

JERCIAL BROKER

RESIDENTIAL AGENT

VOLUNTEER LEADER

Select Your Interests: 1 sig
————

REALTORS® shall not undertake to provide
specialized professional services
concerning a type of property or service
that is outside their field of competence
unless they engage the assistance of one
who is competent on such types of
property or service, or unless the facts are
fully disclosed to the client.

ARTICLE T
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Grow your reach with

Translate

Translate the text in your designs to

over 100 [anguages with Translate.

T Add text to your design, then
choose from over 100 languages,
and instantly convert your text

Translate in an inst

convert your text without leaving
your design.

d

50

education.

Learning Objectives:
Explain Bloom's Taxonomy and its application to real estate training programs.

Analyze the different levels of Bloom's Taxonomy and how they apply to real estate

Develop real estate training programs that incorporate each level of Bloom's Taxonomy.

Evaluate existing real estate training programs and identify opportunities to improve
them using Bloom's Taxonomy.

Create measurable learning objectives for real estate training programs.

51
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Translate Settings Montserrat C.

Translate from

Automatically detect

Translate to

Apply to page

Page 1 (Current page)

reshes after 6

Effects © Animate P

v -3 + AB =

earning Objectives:
[Explain Bloom's Taxonomy and its application to real estate training programs.

nalyze the different levels of Bloom's Taxonomy and how they apply to real estate
ducation.

[Develop real estate training programs that incorporate each level of Bloom's Taxonomy.

real estate training d identi toimprove
hemn using Bloom's Taxonomy.

reate i . g programs.
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Translate Settings Montserrat C..

Translate from

Automatically detect

Translate to

Spanish

Apply to page

Page 1 (Current page)

* Translate

w 498 uses left. Refreshes after 6/1

v -3 + A B =1 Effects © Animate  Po:

carning Objectives:

xplain Bloom's Taxonomy and its application to real estate training programs.

levels of Bloom's how they apply to real estate
kducation

Fsvs\np real estate training programs that incorporate each level of Bloom's Taxonomy ]

real estate t d identi ities to improve

hem using Bloom's Taxonomy.

Create measurable learning objectives for real estate training programs.

()
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Learning Objectives

Taxonomy.

them wsing Bloom Taxonomy.

Objetivos de aprendizaje:
Explicar la Taxonomia de Bloom y su aplicacin a los programas de formacién inmobiliaria.

Analizar los diferentes niveles de la Taxonomia de Bloom y cémo se aplican a la educacion

inmobiliaria.
Desan nivel de la
Taxonomia de Bloom.

Evalde los bi

para mejorarlos utilizando la Taxonomia de Bloom.

< o en bienes raices.

54
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BILINGUAL

ADVISORY BOARD
INTRODUCTION

o reder b 2
PREPARANDOSE PARA UNA CASA ABIERTA.. .

l.?_ m

56

AS_SOQIA'I'_I_ONu
rior [ EALTORS REALTORS® shall be honest and
truthful in their real estate
communications and shall
present a true picture in their
advertising, marketing, and
other representations.

I. NATIONAL
£A

ARTICLE 12

Select Your Interests: 1 sig
——————
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Does your online videos have closed captioning for the deaf ?

Do you use software that can turn text into audio for the blind?

60
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6 Justice Department

for People w/ Disabilities
justice.gov/opal/pr/justice

11:06 AM - 22 Nov 2016

aar “PE=

¥ % Follow

Justice Dept Revises Regulations to Require
Closed Movie Captioning & Audio Description

2/22/2024
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Deaf and Hard of Hearing Community

62
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SOCIAL SELLING MADE SIMPLE

HEE

YOU ARE YOUR OWN REAL ESTATE
BROADCASTER: HOW TO DEAL
WITH SOCIAL MEDIA FAME &

PROTECT YOUR PRIVACY
Seg Jos

INDUSTRY .
SYNDICATE HOSTED BY: MARKI LEMONS RYHAL
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loin us in person at Zoomtopia
eptn

65

66
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Restream  »

One live stream.
30+ destinations.

Multistream & ience,
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Destinations

Torescive OFFON
B - ©
m Marki Lemans U ©
Q’ ark Lo ©
qﬂ ki Lo ©
[ J

=]
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soca seling made smple x a s

Social Selling
Made Simple
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‘ LINKEDIN up to 10 Minutes

TWITTER up to 2:20

Facebook

IGTV up to 10 minutes-Use INSHOT

Instagram Carousel Post up to 10 Minutes

Messenger

72
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PODCAST

Social Selling
Made Simple

77

aTube.me
Q) alube Catcher

Download all your favorite videos!

More than 120,000,000 downloads!

=
1 DOWNLOAD NOW!

Microsoft

Windows AllVersions (20ME)

Free Version

4 ALTERNATE SERVER DOWNLOADI

Frasbaok O
Official Website

78
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Ready!

® aTube Catcher 3.8.9325 - Studio Suite - DSNET Corp. 2017 — x ki
Fle Tools Profies Help §
; o it P iy Polcy Rev, 9026
Dovwrioader StoamCaicher | ScrsenRecord| Video Converter | DVDIBARay/CD Creator | Audo Recarder
er s b the 1URL of vour paste H

Download Video
Videos Converter

e Find Videos %5 DVD/BluRay
tomp3 VCD Creator

(:) Resize video

[JDont show again
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Estaelive
EALTY Stategy

Seling Made Simple PODC/
todern Rea Estat Professior

pose Folder
Media Etics for Rel Estate
Media Setup CE Class

state Schols

for REALTORS

Iploads.

> Drapbox > 02_Repurpose Folder > 02_Audio

O Name

& Webinar_June & Webinar Module 6_ Instantly Increase Your Sales with Instagram

) Webinar uly 13 Wobinar Taking Advantage of the Ltest Twiter Updtes

) Webinar 10 Ways REALTORS® Can Icreas Their Seswith nstagrorn

& Webinar_April 13 Webinar Execute_ Effortlessly Craft an Effective Social Media Calendar to Quickly Boost Your Sales.
) Webinar May 18 Webinar Al Things Facebook (incuding Ads)
&) Crabs in a_barrel mentality

& Change_Evemote OneThing

) Snapchat_10_Reasons to_Use

& O an Pt

) Facsbook Two_Tool:_Socis pres Live_Lesp

) The Voluabl i Lessons Taught by Dape Fiend Parents

& AKSI7Wougz4MuMIPsaep(2]

) SocalvediabupiardeChat

&) Webinar_March 16 gize Simple, Easy to

) Wsbinar. b 10 Webinar lan_Estsbih Your

Turn Your Friends and Followers into Clents

and e
) Webinar Jon 13th Webinar Inieoduction. 7 Simple Stategies o Implement Overigh t increase Your Sles Using Social Me.
) Video Formul forEntreprencurs

&) WBIG - Marki Lemons 5-12-08
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BLOG POST

81
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Temi.com

Speech to text transcription in 5'minutes

Advanced speech recognition software

¥ Select audio/video file

Higher qualiy audio impre

2/22/2024
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Oll"t Whoteroi = Pricng  Downlood +  Resources * Contoctsaes | Logle m

Automatically capture meeting notes.
Find the information you need
Keep everyone informed and aligned

83

Annette Anthony.mp3 B - :

@ Sot,17/2-139AM @ 319
SUMMARY KEYWORDS

[mobile business card][card] [agents| [business][exit] [real estate
[front desk person] contact information | [mobile device|[ oftentimes
[networking] (bubbly |[marketing

destination] [text]

waitress

business cards|[called] [hotels] associates]

o Speaker1 00

Well, you know, what's interesting is that oftentimes when
you're at a networking event, and you're talking with people,
whether it's real estate related or just networking related, if
people will ask you, so what is it that you do? I'm in real
estate, or I'm in lending where I'm whatever. Oh, that's
interesting. Do you have a business card? And oftentimes, if
agent, how many agents have you come across Marki, who

84
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WiyRev?  Senices Solulons Dovelopars  Resource erev

High-qualit“;h:;;&:wh-to-text
services that are fast and
affordable.
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- e
Human Transcription Automated English Closed
s T Transcription Captions
Yol e Your Own fes! Estate Brosdcaster: How
Sociat Media Fame & Protect Your Privacy w(Tonya Jones

AUDIO

AUDIO to TEXT

.
Roal Estate Broadcasten
How to Deal with
Soc - | Media Fame &
Protect Your Privacy
VIDEO Q Ll www.MarkiLemons.com/blog

86

EMAIL

87
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SOCIAL SELLING MADE SIMPLE

HE

YOU ARE YOUR OWN REAL ESTATE
BROADGASTER: HOW T0 DEAL
PHOTO WITH SOCIAL MEDIA FAME &

PROTECT YOUR PRIVACY
S ]

HOSTED 8V, MARKI LEMONS RYHAL ﬁﬁ ;

As real estate agents using social media to expand our reach, we're basically
choosing to be public figures, and as our profiles rise, we might have to shift our
expectation of privacy.

TEXT

g

We are our own broadcasters in the name of real estate, and that means more
recognition out in the world. The question is, how do we adjust to this newfound
focal fame? What steps can we take to protect ourselves in public? How do we
‘combat marketing FOMO and shiny object syndrome?

2/22/2024
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" THINK DF A SLOGAN YOU CAN USE
1N CONJUNCTION WITH YOUR NAME
0 DIFFERENTIATE YOURSELF.

™" YOUR DATABASE 1S ONLY AS 6000 " YOU'RE BASICALLY YOUR OWN
AS YOUR CONSISTENT UTILIZATION
AND TOUCHING OF IT. .,

REAL ESTATE BROADCASTER.,,

[k oy Yr’\h‘-

SOCIAL SELLING MADE SIMPLE

‘SOCIAL SELLING MADE $IMPI SOCIAL SELLING MADE

89

) ok omons unimie,

@ ki temons rynal

prowinomeiing

Yo are Your Own Real Estate Broadcaster: How to Deal with Social Media
Farne & Protect Your Privacy w/@Tonys Jores

Youre basically your own real estals broadcaster, - Marki Lemons-Ryhal
LISTEN and SUBSCRIBE to Social Seling Made Simple Podcast Broadcasted o

S8 S e " \0E STILL OPERATE FROM
Z I THE MENTALITY THAT WE HAVE

‘ PRIVACY BUT WE DON'T IN

- A WORLD OF SOCIAL MEDIA
§ ) AND RECORDING DEVICES.

M‘Jw O’w @M

90
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STANDARD OF PRACTICE 12-10

Standard of Practice 12-10 REALTORS®' obligation to present a true picture in their
advertising and representations to the public includes internet content, images, and
the URLs and domain names they use.

REALTORS HAVE AN OBLIGATION TO PRESENT A T

URE IN ADVERTISING,

2/22/2024

91

REALTORS® The obligation to refrain from making false
or misleading statements about other real estate
professionals, their businesses and their business
practices includes the duty to not knowingly or
recklessly publish, repeat, retransmit, or republish
false or misleading statements made by others. This
duty applies whether false or misleading statements
are repeated in person, in writing, by technological
means (e.g., the Internet), or by any other means.

ARTICLE 15
Select Your Interests: 1 sig
——————

HAVE YOU EVER PUT YOUR
FOOT IN YOUR MOUTH?

18 T
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how professionals in 3 different field:
are using ChatGPT for work

MONEY = ue

asked it o write me ad copy sbout a house |

d 1 listed the other fe

ures | wanted to hi

weave this fantastic copy into something that you tually use.”

She uses ChatGPT to change the tone of listings too. “Tll say things like, write thistoward a
millennial audience’ or ‘make it funny.”

2/22/2024

hampton with a pool and tennis eourt o two

t,” she told GBS MoneyWatch, "And it would

94
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